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COOKING MATTERS

What is Cooking Matters?

No child should grow up hungry, but 1 in 6 kids struggle with food
Insecurity,

Cooking Matters is a nationwide programplemented byShareOur
Strengthto empower lowincomeparents and caregivers of kidss@o
provide their families with healthy, budget friendly meals.

VOLUNTEER-LED
FOOD SKILLS EDUCATION

FAMILIES AT
RISK OF HUNGER

Families

"
( ) SHOP STRATEGICALLY maximizing their
food resources &

\ cooking healthy
HEALTHIER FOODS [ GELS

‘ ) BALANCED MEALS

How does Cooking Matters work?
Share Our 3rength partners with organizationsacrossthe country to
provide Caoking Matters programmingto low-income families
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evaluated to ensure the information we provide and our teaching method:
have the most impact for familie€odking Matters programmingis designed
to be hands-on, skills-based, and paricipatory. It alsoprovidesparticipants
with the materialsand groceriesthey needto practice their new skills at
home.



https://co.cookingmatters.org/what-we-do

COLORADO PARTNERSHIP MODELS

w Share Our Strength Staff
wlimplement programming at partner sites.

' w FullFTime Contractors )
wHoused at host organizations across Colorado.
wFulktime job is to implement Cooking Matters
programming. )

I I w Trainthe-Trainers N

wStaff at other organizations statewide.

wlmplement Cooking Matters programming as part of
their job. )

Through these 3
models of
Implementation
we are dleto
reach 55 of the
64 countiesin
Colorado.




OUR PARTICIPANTS

Participants are typically recruited by community
organizationghat Cooking Matters Colorado partners
with.

These organizations are already providing services teinoame
communities, with Cooking Matters programming being offered as an
opportunity to expand their services.

Since 1994 Caoking Matters Colorado hashelped over 100,000
familiesshopfor and cook healthier meas on abudget.

Our participantsepresenta wide array of backgrounds: race, ethnicity,
skincolor, religion, national origin, age,genderidentify, sexual
orientation, marital status, educational background, professional
backgound, and physical or mental ahility.
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audience is caregivers of childrefb@ears old.

SHARE OUR STRENGTH'S
SHARE OUR STRENGTH'S COOKING MATTERS COOKING
MATTERS
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PRIORITY AUDIENCE: CAREGIVERS OF CHILDREN 0-5

Why are caregivers of childrerXour priority audience?

According to the USDA* e third (34.4%) of single mother families
werefood insecurein 2013.

Expaure to adequate

nutrition at a young -
agesetsa chld up FoodDeasion

- Makers - shop
both phystally and : _
habitudly for lifelong| & provide kids
health. with healthy

NEELUS

Crucia ‘ Early
Development o & Experiences
Period- _— influences
adequate ’ eating
nutrition <= patterns

essential to throughout
health i life

Our LongTermIimpact
Evaluaton found mothers
with young children
increased healthy, budggt-
friendly meai preparation
significantly
(evenwhencompared to

average participant).

Behavior

Changeg
more, lasting

change in

food habits &
behavior
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PROGRAMMING AND RESOURCES IN COLORADO

: Cooking Childcare
gggrks'gg Matters at the  Professional
StoreTours Tralnings

Chldcare providing
site

Focus on:
- shoppingfor hedthy

Sk-week courses, 2 hours
long

- Paents
- Adults
- Fanilies

ingredients Focus on:

- comparing foodsfor cost
& nutrition

- hedthy mealprep

-food safety

- howto help childrentry
new foods

- create a positivefood

Hards-on

Team-taught by volunteer
culinary and nutition

Participantstake home
aresource book &a
$10gift card to
grocery store

Timeframes
dependent event,
rangngfrom 1-7 hrs

educators. environment

Ean 8 hours of
Continuing Education
credits

After each dss,
participantstake homea
bagof groceries.

Monday ¢ Friday, from
8:30am ¢8pm

GenerallySaturdays,
9am4pm

To serve even more familiesacrossthe country

A Hucational Tools: Build on the proven successof our sigraeture cooking
coursesand grocery store tours. Availablefor any individualto
download anduse in any community.

A CoolingMatters SmatPhone App

A Tips, Redpes and Videosat CO.@okingMatters.org.

SHARE OUR STRENGTH’S COOKING MATTERS Y (NDOCUJ Kl NNE:‘:
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http://co.cookingmatters.org/six-week-courses
https://co.cookingmatters.org/cooking-matters-store-tours
https://co.cookingmatters.org/courses-0
http://cookingmatters.org/educational-tools
co.cookingmatters.org

TOGETHER, WE ARE ENDING CHILDHOOD HUNGER!

In fiscal year 2017 , we reach ed 13,045
families.
COURSE GRADUATES

To graduate participants must _
Em Graduates m Did not Graduate

attend at least 4 of the 6 sessions,
with 88% of participants graduating.

On average, grad uates:
A Plan meals55% more often

A Compare food prices38% more
A Run out of food 20%lessoften
A Reach for healthier optionsmore often

‘i 89% of tour participants 5 weeks after the tour.
report saving money

“\Effa Families are 17% more confide ntin
~ stretching their food dollars.
76% buy more fruits and vegetables

We could n6 tnake such an impact witho ut you!
Acro ssthe state over 650 volunteers co ntribute
over 15,000 hoursoftime annually!
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VOLUNTEERS: YOU MAKE THIS ALL WORK!

All volunteers have the power to educate, increaseseltesteemé& strengthen social
networks of families.
Your time and contributionscreate alongterm solution to hunger by giving familiesthe
confidenceandskillsto be more sef-sufficient, andimprove eaing habitsand food
budgeting.




wArrive prepared and familiar with
Gooking Matters curricula.

Arrive 30 minutes before your course
or tour to set up.

wPlanto stay 30 minutes after your
courseor tour to clean up.

wlreat all staff, fellow volunteers,
participants, and site staff with
respect.

oPracticdlexibility, understanding, and
leadership when unexpected
situations arise.

winform coordinator as soon as
possiblef you are unable to make it
to your volunteer assighment.
Cooking Mattersand our partners do
signficant planning and preparation
to implement programming.
\olunteer commitment and
communication areppreciated.

«Heasebe professonal and friendly,
and help usto raiseawarenessof
childhood hunger and how we are
combating it.

wServe as apositive role model,
inspiring familiesto cook healthy
mealsat home.

wHave fun and share your passon and
knowledge while helping our
community!

SHARE OUR STRENGTH’S COOKING MATTERS

wooking Mattersrepresentative will
provideall needed equipment and
materials.

wConmmunicate with you before and
after your courseor tour.

wActive presence, support and-co
facilitation alongside volunteers.

wCooking Matters will provide
volunteers with necessary content:

«Qulinary and nutrition instructors
with aneducator guide.

wCooking Matters at the Sore
facilitators with talking points and
optionaleducator guide.

wProvide coaching and feedback to
foster gold-standard program delivery
and alsoprovide professonal
development opportunities for
volunteers.

«Saff and partnerstreat volunteers
with respect and gratitude.

wBeorganized, enthusiastic and
supportive to providea positive
experience for volunteers

wAdditional resources and activities are
available asquestions/interests arise.
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https://cookingmatters.imeetcentral.com/p/eAAAAAAANWJTAAAAAFf75tw

WHY VOLUNTEER WITH COOKING MATTERS?

d get allthe fun
without being an
employee. | ikethe
variety of
neighborhoods and
populationswe serve ¢
it makes eachclass
unique. | love the staff

ceachoneisajewel.”
-KathleenBuserbark,
Chss Asgstant

Flexible Schedule

Make an Impact on Your

Community

Engage with Others

Develop Skills

Bolster Your Network

dThisisawayto
share my
knowledge of
cooking and to give
backand help some

who mayneedit."
¢Steve Rider,
Qulinary
Instructor

A have hadtimes inmy
life when | leaned heaviy
on canmunity resources
and wanted to give back

some timeand energy.”
¢CharlesChilders,
Qulinary Instructor

A love seeng participants
make dangesin their
lives. | love being part of

this geat canmunity.&
- Maria Anderson, Nutrition
Educator

A wassurfing the web fornew
thingsto do. | hadrecently lost 35
pounds through nutrition and
exercise and wasexcited toshare
what | learned. Capking Matersis

now the highlight of my week."
¢Dana Hall,Chss Asdstant
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